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NEW STUDY SHOWS THAT U.S. CONSUMERS PREFER READING FROM 
PAPER
 
A new survey1 into the preferences of consumers for printed versus digital 
communications has been published by Two Sides, the global organization 
created to promote the responsible production, use and sustainability of 
print and paper.

Over 1,000 U.S. consumers were surveyed, and 88% of respondents 
indicated that they understood, retained or used information better when 
they read print on paper compared to lower percentages (64% and less) 
when reading on electronic devices. The same trend was found for reading 
complicated documents, with 80% indicating a clear preference for reading 
print on paper, and reading on screens being preferred by less than 16% of 
respondents across all age groups.

The survey also revealed that 81% found printed media more relaxing to 
read, while 62% of mobile/smartphone users (rising to 73% among 18 to 
24 year olds) were concerned about how these devices were damaging their 
health (i.e. causing eye strain, headaches, insomnia). Overall, the survey 
reported that 81% of respondents preferred to read print on paper when 
given the choice.

“While on-screen reading occupies an increasing amount of consumer 
time,” explains Phil Riebel, President of Two Sides North America, “people’s 
preferences are still for reading print on paper, which they believe to be 
more informative, less distracting and less harmful to their health.”

Although acceptance of digital media is generally stronger among younger 
age groups, there is also a strong preference for print on paper existing 
across all ages.

1  Two Sides, Reading from Paper or Reading from Screens? What do Consumers Prefer? A survey of U.S. consumers undertaken 

by Two Sides, May 2015.


